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Leading market research, consulting, and
workforce outsourcing partner for fortune

500 organizations, global consumer
brands, and startups
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About Our Company .

Client PeOPIQ conneCt Informantion h :Ejrt‘i(lai:?zsan ) °\? Retail and )

Technology

s Ecommerce

ﬁﬁ Goverment )
Industries '
We +—% Education and)

. . =4 Edutech
Market Research Market Research ' Operate In
Reports Case Studies

1000+ 200+

Engagements- (Experts & Panels)
Consumer and B2B Pan India Presence

500+ 10000+
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Healthcare )

/= Business Process & Fi - Automotive and
m= Management =) rinancia AX¢ Transportation
- Iﬂ.ﬂ@ Services @ lransportatio

Expertise in Scripting by use of SurveyCTO,
Dooblo, Confirmit, etc. Data Processing is

agnostic and crogs-sectots.. - | ' 'basis hypotheses and requirements. done using Excel, SPSS, R, and client tools.
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Our Core Values
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AGILITY £’ COMMITMENT (©) EXCELLENCE

L

Our operational efficiency We strive to deliver as Our sole aim is customer
allows us to achieve quick per the terms and delight with comprehensive
turn around scope, by working ds an insights and top-notch
intrinsic part of your solutions
team
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‘Market Research
Services nollo

A bundle of market research
services that can be tailored to suit
your business needs and help you
make smarter business decisions.

Business =8
Consulting %@

A team of consultants and
industry experts to help you
tackle complex business
challenges with ease.

Workforce Hiring &_. &

And Outsourcing E g
Whether it is hiring a full-time
resource for a business

vertical or setting up a

dedicated outsourced team for
dynamic project requirements,

we have it all.
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.................................... 2024
Research & Consultln g e
01 Market 02 Consumer 03 Custom """"" 04 Com petltlve 1’ / /
Intelligence Research Research Intelligence '
o Demand Mapping oConsumer Segmentation oFinancial Modelling oCompetitive
oMarket Trends & Forecasting Satisfaction Surveys (NPS, Pricing Analysis Benchmarking
oMarket Sizing CES, CSAT) oNew Product Feasibility oGap Analysis
o Feasibility Study o Mystery Shopping o Opportunity Assessment oMarket Share Analysis
oChannel Strategy o Customer Loyalty oUse Case Analysis oSWOT Analysis
oValue Chain AﬂOlYSiS oBrand Tr(]Cking & Trends oCompOign Anc”ysis oValue Differentiation
oPESTEL, Porter 5 Forces, BCG  Feasibility study Analysis
Matrix
05 Product 06 Market Entry 07 Sales 08 Data Science &
Strategy Strategy Enablement Analytics

oTechnology Roadmapping oMarket Strategy Adoption oDatabase Building Lead  oBusiness Analytics

Market need Analysis oCustomer Awareness Generation oMarketing Analytics
oGap Analysis Programs oTele-Sales Programs oData Management
oProduct Roadmapping oVendor Mapping | __,__-_._o‘C_vu_stomer Sensitisation & oData Visualization

~-Activation oData Analytics & Insight

oGeographic Analysis . Acti
Generation
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..... ~ Startups & Startup Ecosystem

O1 Feasibility 02 Product 03 Usability 04 Go-To-Market
Study Ideation Testing Strategy S
oMarket Sizing & oValue Definition oMobile and web apps oMarket Strategy Adoptlon
Forecasting o Collateral Development testing with real users oCustomer Awareness i
o Competitive Analysis Market Analysis o Product Testing Programs
oConsumer/ Client oProduct Road-mapping o Website and software oVendor Mapping
Acceptance o Technology Road- testing oGeographic or Location i
oVenture Capital Pitch mapping oUX / Ul Testing Analysis Bl
Assistance PR
oBusiness Plan
05 Data & 06 Specialized 07 Marketingand 08 Strategic Content
Analytics Support Sales Support Support R
o Data Mining oMarket Sizing & o Digital marketing and SEO  oWhite Papers, Newsletters, =~ .0
oData Modelling Forecasting audits and Campaign B
o Analytics — Survey, Pricing, °Competitive Analysis oLead Generation oThought Leadershipand
Predictive, Web, Retail, etc. oConsumer/ Client o Customer Profiling Keynote B
Acceptance oSales Funnel and oMarketing Content-
..é\gigi\:\:\\ oVenture Capital Pitch Campaign Development Infographics, Social Media
,§§§§‘§\§§\ Assistance o Conversion And Targeting and Press Release
‘\\t§§§§§§\§\\ o Strategic Planning Strategy
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~ | Traditional Quantitative Tradition »‘ |Quq||tc|t|ve ..................... Research Basket Usability Testing

oFace to Face Interviews — o Focus Group Discussions " oAdvertising Research oWeb [/ Mobile App Testin
CAPI oIn-Depth Interviews oBrand Health Track o Website Testing
o Telephonic Interviews — oEthnographies oNet Promoter Score oNew feature launch Te

CATI o Tele-Depth Interviews oConsumer Research oValidation of New Conc

oCentral Location Test oMini Groups oU & A Research
oln-Store Intercept oHome Immersions oB2B Research
Interviews o Shop Observations oProduct Test & Analysis
oProduct Testing; IHUTs oHealthcare Research y -
oMystery Shopping & Store o Automotive Research
Audits o Customer Satisfaction
oEmployee Satisfaction -
o Agriculture Research =
Online Quantitative Online Qualitative o Technological Research :
I oSensory Test P
oOnline — FGDs oProduct Clinic
oOnline — IDIs oSocial Research
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S oLevera ging panels present
dcross country and globe
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Our Global Research Panel s

oUS oChile o UK oIndia OHong Kong o

.
------
..........
.......
.............

oCanada o Australia oRussia oJapan olndonesia D R

oMexico oNew Zealand oGermany oMalaysia oMalaysia SRl

oBrazil . oCzech R epUbll C oFrance 5 Phlllppln es oSaudi Ar(]bl Cl : e s SN
o Argentina oFinland oSpain oSingapore oSouth Kored

oColombia oGreece o) |t(]|y oTurkey o TCIIWGn .

oPeru oDenmark oRomania oPortugal 3 oThcuIGnd ".

c .,
c .

sehte oNetherland oPoland oSweden  oUAE i R

oAustralia oNorway oBelgium oSwitzerland OChlnG ''''' S ' i

oNew Zealand  oHungary o Austria olreland AR
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Data & Analytics

Data Analysis

o Maxdiff
oHypothesis testing
o ANOVA (Analysis
of Variance)
oCorrelation
analysis
oLinear Regression
oLogistic Regression
oA/B testing

Analysis Tools

o Quantum
oQuanvert
oSPSS/ R
oPythons

o Descriptive

o Conjoint Analysis
oVB-Macros
oBacktesting
oBrand Equity

o Stacking

oCluster

o Anamoly Detection

oSAS
o Stata
oCPRO

Survey Programming

oScript/Form
development

oSurveyTogo (Dooblo)

oSurveyCTO
o Kobo

o ODK
oLimesurvey
oR,SQL

Visualisation Tools

* Tableau
 Power Bl

» Excel

« Power Point

Scripting

Projects
1000+

Dedicated

team
8-10

ResearchFox

2024

Data Analysis
400+

Visualisation
100+

Scalable Data

 Fast Turn around time.

(i.e. 24*7)

°*99.7% Error-Free
Automation

e Customized Surveys
 Cutting-edge Tools
* Data Security

*Responsive Support

)

*Cleaning the data

 Creating powerfully illustrated table

 Data Dashboard

* Significance testing
%\\
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- Limited interaction with our analysts
since most interaction is through our
Partners
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...................... orkforce Hiring And OUutsourcing . researcn s ko
- The team is involved in a specific - The client is serviced from a pool -A dedicatedteam o
. . L . (recommended minimum ijs 3%
project with the client till the team, and has the capacity of members) is CISSIgnedtOG ...........................
completion multiples of one person single client and does not-work:::"
Advantaaes for any other client il
Advantages vanteg The team is on ResearchFox:..uw
Full Elexibility to utilize all available * Irrespective of number of FTEs, a < Payroll,and all basic IT: i
Y Partner is always involved in the -8 requweg\ents (Lapteps, JP.-"?':‘?.'“-‘%';.-';-';-t
v resources of the company for the . . . S etc) and stator requirements::::::::::
O ¥ __ process — which ensures high quality (Salary, PF, Insurance etc): will e
.% client | | % consistent output § provided by us 0.0t o ,.'-...':,.:..:-:.-..:.}-..;_.:.-}:::.::
= - Better suited for .short—term project § « High flexibility, as the client can choose :c_: Advantaaes "‘.'ff“:f'..":'.*'."- ..... u ::.::..._:-::::‘::::::.:::..'_-..'..:-.,-..:.:
"g requests from clients w  how to use their capacity allocation = .L?wil;?g’c?n?jier:/glgfpt?\g‘gI?Shfg;g{:}? ..........
‘ O ° Better control over project costing L during a month ;L their business. thus developmg ...........
:‘\\\ g Disadvantages « Allows the company to staff x 1c::ln ?hblllt}{ totdehver better results -
ST X . — for the clien
§§::§§\\\\\\§\\\ L. * Teams keep Changing, lack engagements with team members s Disadvantages |
, continuity who have relevant industry experience *Minimum suggested sizeofa
Disad t dedicated team is 3 people, to
- Expensive model for the client, due Isadvantages ensure multi-layered quality

checks (VP, Associate, Analyst)
-Capacity expires on daily basis
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Saravanan Balasundaram

Pranab Sen Rajesh Yadav m Ashwin BS
Co-Founder & MD Research Head Business Head- Consulting
Founder & CEO Areas of expertise: Quantitative Areas of expertise: Secondary
Research Research

Praveen Mettelu Samar Baghel

Research Manager Research Manager Research Head Research Director
Areas of expertise: Insights & Strategy
Qualitative Research



https://www.linkedin.com/in/saranhan/
https://www.linkedin.com/in/samar-baghel-a6172619/
https://www.linkedin.com/in/pranabsen/
https://www.linkedin.com/in/rajeshyadav07/
https://www.linkedin.com/in/praveen-mettelu-8785441a/
https://www.linkedin.com/in/ashwin390/
https://www.linkedin.com/in/shweta-gupta-71983357/
https://www.linkedin.com/in/sumandutta/
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Our Clientele By Industries Served

@ amazon @ =' Microsoft DIAGEO ‘(<< f% ISB

GWM PIAGGIO € rvreEe

st NASSCOM’ EATFIT lg'-\ Cipla DrReddys €

FoopWorks

NRI 4 Garthner ®shen =IIHT clistze XMF-visTa
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Our Clients Trust

# of Projects in 2023 2023 Revenue
Unique

/Customers
, 11.04%

Unique
Customers,

o 330%

® Unique Customers m® Repeat Customers ® Unique Customers m® Repeat Customers
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ditihaasa
fintegrate
“reou  PROGRAM CON
. Kris Gopalakrishnan
‘ 2 e N adaedo s Do M. Daaiads
%158 PO pwe zone ishnan Narayanan & Dr. N. Dayasindhu

™ -

PN —— Microsoft Accelerator-

Played a significant [ it History of the Indian
role in Fintegrate e e SR HEES SIS
(FinTech thought o Market Research
leadership conclave e Mo T Tnas G, Bt partner in the
he|p|ng to Intengte Hemoge(:enue,tn«o:mn;:,s.s.ou«oa.mof T. Select|on Of
the fintech Innovation N 1GSa”. ON G Changemakers in the S—
of today to build a Chroniclin’g thepl—FIDistory Al Ecosystem in India.
better future is i :

) This is the largest Microsoft Accelerator-

of the Indian IT

Industry vVirtual Summitinthis  ppierprise Readiness of

space in India Indian Startup
Ecosystem
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e ResearchFox

~ Our Offices

' Headquarter ' Guwahati

ResearchFox Consulting Pvt. Ltd. Malabika Heights,
# 4 &5 1st & 2nd Floor 3rd Floor, Maniram Dewan

Ist Cross, Krishna Reddy Colony, Rd, opp. ?jG hyunda.i,
Domlur Layout, Noonmati, Guwahati,

Bangalore — 560 071 Assam — 781028

Delhi NCR Hyderabad A
A 62, Sector 46, Block A, Noidq, # 104 & 105, 1st Floor,

Uttar Pradesh — 201303 Bhuvana Towers, CMR ool

.............
........
.........
........
......

Mumbai Building, GRS

SO, SREG o
Sector 10, Vashi, Navi Mumbai, Secunderabad - 500 003 [ifeusiecesiong)

<Maharastra 400703 Dubai

ConnectWithUsOn: L . 0

..........
......
........
........

i EMAIL US:
0 explore@researchfox.com

0 CALL US: o UAE
ﬁ/// %+91—99864—32408 Phone: 37136 95345
www.researchfox.com

building, B RIS
AL Qusais second 54-0, Dubol

2339132

9/”/ Q — ", /
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%’g}/&/"[ Market Research Society of India kMEMBEg) ®
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https://www.linkedin.com/company/2664655/admin/feed/posts/
https://www.instagram.com/researchfox/?hl=en
mailto:explore@researchfox.com
https://twitter.com/Research_fox

Thank You
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